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PRODUX:::360

Categories tracked

BEAUTY AND

PERSONAL CARE
Baby food * Baby and child care » Air care
Bakery *  Bath and shower * Bleach
Baked goods » Color cosmetics * Dishwashing
Biscuits * Deodorants * Insecticides
Breakfast cereals * Depilatories * Laundry care
Canned and preserved food * Fragrances * Polishes
Chilled processed food * Haircare » Surface care
Confectionery *  Men's grooming » Toilet care
Chocolate confectionery * Oral care
Gum » Sets and kits
Sugar confectionery e Skin care
Dairy e Sun care
Cheese
Drinking milk products

Yoghurt and sour milk drinks

Other dairy

Dried processed food

Frozen processed food

Ice cream

Meal replacement

Noodles

Oils and fats

Pasta

Ready meals

Sauces, dressings and condiments
Snack bars

Soup

Spreads

Sweet and savory snacks

If there are specific categories
you want to track, let us know
and we’ll add them in

Contact John: +1 212 866 4680
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PRODUX:: 36

Functionality

Target development path

« English only
Seven retailers
500k products
Monthly updates

e Database search and
filtering

*  Monthly alerts, covering:
o New products

o Out-of-stock/delisted
products

o Price changes

o Ingredient use

PHASE THREE

PHASE TWO

«  Multiple languages
+ 10-15retailers
* 1-4 million products

* Weekly updates

» Easier and more sophisticated
alert creation, direct from
search

+ Enhanced reporting
+ Downloads to Excel, Word

*  More sophisticated search
functionality

* Buy product option

Expected
Q4 2015

« Broad retailer coverage,
numerous languages

* 100+? retailers (including
Amazon)

* 20+?languages

*  5-10 million products

* New data fields:

o Product reviews and
ratings

o Brand owner
o Country of origin

+  Common category hierarchy
(for cross-retailer comparisons)

* Rollout analysis by
retailer/country

Expected

2016

Contact John: +1 212 866 4680
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